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1. BASIC INFORMATION 
 

PayPal Holdings, Inc. (NASDAQ: PYPL) is a disruptive company founded 

in San Jose, California, U.S., which operates as a payment processor for 

online vendors and provides other online payment services. Among its 

extensive portfolio of brands, some of the most vibrant holdings include 

Honey Science Corporation iZettle, Braintree and Venmo. 

Intrinsic to its history, several well-known tech entrepreneurs have passed 

through PayPal’s doors, including Tesla founder Elon Musk and Palantir 

founder Peter Thiel. 

This innovative approach in the Credit Services industry already allowed PayPal to reach 

around 200 countries and almost 400 million active users, 31 million of those being active 

merchant accounts. With the growing trend of a digitalized economy being boosted from 

the ongoing COVID-19 pandemic, the future seems even brighter for the company. 

2. INVESTMENT SUMMARY 

 

After two IPOs, one in 2002 before being acquired by eBay, and the other in 2015 after 

a spin-off, the share price currently stands at around $243, translating in a $285 billion 

market cap and a remarkable surge when considering that it was trading at around $100 

prior to the virus. 

During 2020, we saw most tech or digital-oriented companies topping their performances 

– a trend clearly observed in our past Equity Reports -, as a result of the unique settings 

the lockdown measures required, which provided once in a lifetime opportunities for 

companies like PayPal to capitalize on it, evidenced by the 20% growth in revenues and 

the 23% increase in user accounts in 2020. Nonetheless, the industry is well aware that 

this digital trend is here to stay, meaning that the solid position PayPal currently has 

could be replicated or threatened by innovative firms that are pushing harder than ever. 

PayPal has a PE ratio (TTM) of 55.43, an EPS (TTM) of 4.39, as of May 18th, 2021, and 

our analysts’ recommendation is to BUY with a price target of $319.28, corresponding to 

an upside of 31.39%. For more information please read the following Equity Report. 

Hope you enjoy. 
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3. BUSINESS DESCRIPTION 

 

PayPal was originally established in 1998 as Confinity and its first electronic 

payments system was launched in 1999. One year later, in 2000, Confinity 

merged into X.com, an online banking company founded by Elon Musk. 

The company was acquired by eBay for a $1.5 billion deal after PayPal's 

IPO in 2002, however, in 2015, eBay did a corporate spin-off and separated 

both businesses into two different companies. Nevertheless, PayPal 

continues to expand and currently holds other payment firms like Braintree 

and Venmo. 

PayPal is listed on the NASDAQ stock exchange with the ticker PYPL and currently 

stands in the 182º position of the Fortune 500, the list that ranks the largest 500 American 

companies.  

Currently, PayPal mainly has two revenue streams: 

• Transactions, its payment processor for online vendors, auction sites, and many 

other commercial users where it charges a commission in every transaction 

made.  

• Value-added services, such as interest and fees earned on loans and interest 

receivable. 

Since 2015 the company showed signs of strength as its Net Revenue increased 132%, 

reaching $21,454 million in 2020. As shown in figure 1, the majority of PayPal’s Net 

Revenue is originated from the fee paid by the online vendors when receiving payment 

while the Value-added Services only accounted for around 7% of their revenues in 2020, 

9% in 2019, 11% in 2018 and around 12-13% in 2015, 2016 and 2017, which 

demonstrates a decreasing trend from this segment. 

In addition, The Covid-19 situation really helped PayPal’s business model as most firms 

accelerated their digital transformation with the push and implementation of online 

purchases and online stores. As seen in figure 2, this resulted in an increase of almost 

100 million new users since the beginning of the pandemic, a truly remarkable growth 

when compared to previous periods. 
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Moreover, PayPal is also the market leader of its industry (figure 3) as it operates in 

around 200 countries, has over 392 million active users that can send, receive, and hold 

funds in 100 different currencies worldwide and make payments in more than 29 million 

different merchants. In 2020, the company processed 15.4 billion transactions worth 

around $936 billion, accounting for around 1,000 transactions per second. 

In the beginning, for 2021, the online payment giant also started to explore new 

markets by allowing users to buy, hold and sell cryptocurrencies directly in their 

personal PayPal account, demonstrating that the company is aware of the recent 

developments regarding the payments industry and its business model 

adaptability to the new trends. 

 

Figure 1 - Net revenues, by segment, in millions of $, between 2015 and 2020. (Source: PayPal’s Financial 
Statements) 

 

Figure 2 - PayPal’s total active users per quarter. (Source: Statista) 
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Figure 3 - Industry Market Share, in 2020. (Source: Datanyze) 

4. MANAGEMENT & GOVERNANCE 

 

4.1. Management & Governance 

Name Position 

  

Daniel H. Schulman President, Chief Executive Officer & Director 

John D. Rainey Jr. Chief Financial Officer & Executive VP of Global 
Customer Operations 

Adele Louise Pentland Executive VP and Chief Business Affairs & Legal 
Officer 

Peggy M. Alford Executive VP of Global Sales 

Aaron Karczmer Chief Risk Officer and Executive VP of Risk & 
Platforms 

Jeffrey William 
Karbowski 

VP, Chief Accounting Officer & Global Controller 

Sripada Shivananda Executive VP & Chief Technology Officer 

Market Share in 2020

Paypal

Stripe

Amazon Pay

Square Payments

Other

https://www.wsj.com/market-data/quotes/PYPL/company-people/executive-profile/35164
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Gabrielle Rabinovitch 
J.D. 

VP of Corp. Fin. & Investor Relations 

Jonathan Saul 
Auerbach 

Executive VP and Chief Strategy, Growth & Data 
Officer 

Franz W. Paasche Senior VP & Chief Corp. Affairs Officer 

John J. Donahoe Chairman 

Jonathan Christodoro Independent Director 

David Wyatt Dorman Independent Director 

Gail J. McGovern Independent Director 

David McKenzie 
Moffett 

Lead Independent Director 

Frank D. Yeary Independent Director 

Belinda J. Johnson Independent Director 

 

4.2. Institutional Ownership 

Name % Shares Held Shares Owned 

The Vanguard Group, Inc. 7.91% 92,942,704 

BlackRock Fund Advisors 7.03% 82,599,745 

SSgA Funds Management, Inc. 3.84% 45,105,524 

Fidelity Management & Research 3.79% 44,554,076 

T. Rowe Price Associates, Inc. 3.37% 39,631,458 

Comprehensive Financial Management 2.66% 31,286,408 

Capital Research & Management 1.95% 22,853,795 

https://www.wsj.com/market-data/quotes/PYPL/company-people/executive-profile/77481201
https://www.wsj.com/market-data/quotes/PYPL/company-people/executive-profile/18511
https://www.wsj.com/market-data/quotes/PYPL/company-people/executive-profile/40566175
https://www.wsj.com/market-data/quotes/PYPL/company-people/executive-profile/40566175
https://www.wsj.com/market-data/quotes/PYPL/company-people/executive-profile/74228106
https://www.wsj.com/market-data/quotes/PYPL/company-people/executive-profile/118238830
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Geode Capital Management LLC 1.54% 18,116,830 

JP Morgan Chase & Company  1.26% 14,782,666 

Northern Trust Investments, Inc. 1.12% 13,165,862 

PYPL shares held by institutional investors is a greater percentage than is typically held 

for stocks in the Data Processing Services industry (82.59%). The institutional ownership 

structure is mainly divided into mutual funds (44.76%) and institutions (38.13%), with The 

Vanguard Group, Inc. being the largest holder of them. The main mutual funds that own 

PayPal are Vanguard Total Stock Market Index (2.81%), Vanguard 500 Index Fund 

(2.00%) and Invesco QQQ Trust (1.26%)  

Analysing PayPal insider activity in the last 12 months, there were 1,214,663 shares 

purchased and only 410,564 shares sold. Currently, insider ownership accounts for 

0.12% of the total shares, which is similar when comparing to peer companies such as 

American Express, Square and Visa. 

5. RISK FACTORS  

Fast-changing market 

The financial industry is only starting to get disrupted by new and constantly 

evolving technology. This means that any institution that is unable to stay 

ahead of disruption is going to lose a large part of its business to other faster 

and more innovative competitors. The worldwide COVID-19 pandemic only 

accelerated these changes, providing huge opportunity growth for the 

industry. However, even the companies that were able to take advantage of 

this change, are not in a great position. The continuous introduction of 

cryptocurrency into day-to-day financial transactions, for example, can 

significantly shift the way most companies conduct theirs.  

Additionally, there are many other, possibly even more disruptive, technologies such as 

machine learning and artificial intelligence (AI) that can revolutionize the way some of 

the most basic functions in finance are performed. 

 

Ruslan Pushkar 

Research Department 
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Ultra-Competitive Environment 

The financial market is also known for being extremely competitive. Due to large 

disruption, there are much smaller, faster, and adaptive companies that are hunting for 

a limited number of customers, since, at least in developed countries, the customer base 

is not going to grow much in the years to come. 

Many larger companies such as PayPal, despite having many advantages such as 

economies of scale and network advantages, are still liable to be disrupted by smaller 

and much more adaptive companies.   

The latest entrance of many financial institutions - including PayPal - into the crypto 

space, showcases this point perfectly well. Companies cannot afford to stay behind and 

let other companies offer more functionalities than them. 

Large Regulation Pressure 

Regulation risk is by far the largest risk for the financial industry. PayPal and all other 

financial institutions are subject to many laws that often differ from state to state and from 

county to country. Many of them are also constantly changing. This creates an 

environment where many new experimental products are not able to be implemented 

due to laws, decreasing the innovation and making it more difficult for all players to 

provide the best product possible. 

Avoidance of these laws can also result in hefty penalties and a large risk to the public 

perception of the company. In the end, not only innovation and disruptiveness are critical, 

but also the ability to comply and follow the fast-changing regulations. 

Credit Product Risk 

Like many other financial institutions, PayPal offers credit products to its customers. 

However, unlike most banks, most of those are outsourced to third-party providers and 

thus the risk comes not only from the correct assessment of the creditworthiness of its 

clients but also from the solvability and overall public image of the institution that provides 

credit to PayPal customers.  

The risk is offset, however, by avoiding many regulatory issues associated with being a 

chartered financial institution to be able to provide credit services. 
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Zoom’s entrance in the mainstream came seemingly out of nowhere. Thriving through 

the pandemic world, this platform is creating some doubts in the financial world. Has the 

stock climbed too fast, too soon?  

6. INDUSTRY OVERVIEW & COMPETITIVE 

POSITIONING 

 

6.1. Industry Overview 

PayPal is one of the most famous online payment and money transfer apps. 

This market has grown a lot in the last decades because of the growing 

online shopping market, principally in the last year since people are 

spending more time at home and shops are closed. However, with this 

growth also come competitors such as Skrill, Amazon Pay, Google Pay, 

Venmo and Stripe so the future of this industry is very erratic. 

Let’s take a deeper look into it using the PESTEL analysis: 

Political 

Political factors are something that should be taken into perspective 

because they show us the current political situation of a country, whether it 

is stable or not. Financial services companies are very conditioned by this 

because they operate in many countries and regions.  

Tax rates are something crucial because if they are high these companies 

lose their profit margin and negotiating position towards other financial 

institutions. 

Political instability is another thing to be taken into consideration. If a country is at war or 

if it has weak political relations with another region, it could be difficult to use this type of 

service, as it is a money transferring and online payment app. 

Business incentives are also important – if the host country supports a company or if the 

nation on which it is operating gives subsidies to other companies that use it, they can 

accomplish its objectives more easily. 

Operating in countries that have highly corrupt governments can make a company’s 

future very unpredictable due to weak internal relations and political instability. 
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Another aspect that is relevant to include is political neutrality. Due to this type of 

institutions being present in more than 200 countries and regions, there’s a certain need 

to remain neutral regarding political situations and overall events in order to avoid 

boycotts from competing or rival countries that may not enjoy such preference towards 

an enemy. 

Economical 

Considering that financial services institutions’ actions are solely money related, it is 

important to analyse a region’s economic status to make the necessary changes to their 

business plan, should it be necessary. 

If a nation has a low gross domestic product, its people have less buying power, which 

makes them less likely to make online purchases, thus causing a business to be less 

profitable in that region. 

If interest rates are low, then there is a prosperous environment to invest, increasing the 

market’s growth opportunities. On the other hand, a high inflation rate has the contrary 

effect so it should also be considered. 

Depending on a region’s current economic cycle stage, different measures can be 

adopted. If a country is amidst a period of economic prosperity, companies can easily 

invest and enhance their business performance. 

Social 

Many social factors such as demographic trends, women participation in the workforce, 

values and trends play a significant part in how financial services businesses can adapt 

their business method. 

Targeting age groups might be a good way to boost profits – by focusing on specific age 

classes, companies can better understand their habits and thus change their business 

plan accordingly. For example, concentrating on college youth or young workers may be 

a good tactic because these are people who have some purchasing power and are keen 

on online shopping. According to ARRP Research, younger adults are more likely to use 

P2P platforms, nearly 70% of respondents younger than 50 used PayPal, compared to 

roughly 50% for those over 50. 

Demographic trends should also be considered. People living in more technological and 

industrialized places are more inclined to do online shopping and money transfers when 

compared, for example, to people who live in the countryside. 
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Technological 

Every day the world gets a bit more technological than it was the day before. Since this 

sector operates through the internet, this technological advance can prove very 

beneficial for the companies, given they take the right steps towards it. 

Using social media, these businesses can very easily advertise their services, so social 

media marketing is something very important to contemplate. Not only is social media a 

good tool of advertisement, but it also allows for greater product offering which then leads 

to an increase in potential users. 

However, progress in technology is not all good. With the constant evolution, many 

competitors are rising in the online payment and money transferring market. Players 

such as Skrill, Google Pay, Apple Pay, MB Way (in Portugal) and Stripe are taking up a 

lot of PayPal’s market share and if PayPal doesn’t keep up, they might lose even more. 

Environmental 

The rapid technological progress also brings something negative externalities – pollution. 

With environmental consciousness thriving, these companies must keep this matter 

controlled to avoid undesired circumstances like lawsuits or backlash from the 

population. 

Efficient waste management practices and innovative recycling methods should be 

implemented. 

Many governments offer monetary benefits to boost investment in renewable 

technologies. Institutions should benefit from this by investing in clean energy, 

guaranteeing long-term sustainability, and boosting their brand image amongst their 

clients. 

Legal 

It is imperative that these businesses thoroughly examine the legal aspect of the 

business to keep out of harm’s way regarding legal prosecutions from the government, 

clients and other companies. 

Nowadays, there’s a (justified) growing concern respecting consumer protection laws. 

Companies must look into consumer data safety to safeguard their clients’ privacy and 

themselves from potential repercussions. 
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Another aspect to acknowledge is intellectual property laws. Failing to secure their 

intellectual property rights may culminate in a more fragile position towards other players. 

Furthermore, each country has different laws regarding money-related operations and 

due to this type of institutions being present almost worldwide, they need to place a lot 

of effort into acknowledging each one’s regulations specifically so that they don’t risk 

losing their position in a certain place. 

Conclusion 

Due to PayPal being present in many different countries, it is subjected to different 

political systems and economies. However, PayPal is mostly used in growing economies 

and politically stable regions, which allows them to pursue its long-term expansion. 

Respecting technological advance, PayPal has a lot of potentials to enhance its market 

share due to the ever-growing trend of online shopping, especially now with the Covid-

19 pandemic. 

Using Porter’s Five Forces, we can have an even better understanding of PayPal’s 

position towards the overall market: 

Power of buyers: In this industry, buyers have a lot of power due to the high amount of 

companies operating in it. If a company wants to raise its prices to boost its revenues, 

its clients can simply choose one of the many other services at their disposal, like Skrill, 

Mastercard, Visa, Square or PayPal, so the buyers’ bargaining power is quite high. 

Power of suppliers: Due to this market business nature, we concluded that there are 

no COGS and that it has no suppliers. 

Threat of new entrants: Despite the creation of many services of this type in the last 

few years, it still is about money transferring and online payments, so it isn’t that easy 

for players to enter the market. Firstly, they need to get verified and after that people are 

still afraid of trusting someone with their money if they aren’t known for it, like the other 

existing companies, which makes the threat of new entrants low. 

Threats of substitute products: Regarding technological advances, it is unlikely that 

normal money transferring ever becomes mainstream again. Although there can be 

some breakthrough in another technology, which can then threaten the overall market, 

so there’s some potential for a threat of this kind. 

Rivalry among existing companies: Given the existing and intense rivalry amongst the 

many companies operating in this business, long-term profitability can be compromised. 



 

 

14 May 19th, 2021 

      

 

Concluding, nowadays, there is a growing need for online payments and money 

transfers. Bearing in mind that many players are competing in this market, the bargaining 

power of buyers is considered high. This sector has high standards in terms of security 

and liability so it’s not easy for a company to simply enter the market, making the threat 

of new entrants quite low and allowing PayPal to better focus on their current 

competitors. Respecting substitutes, PayPal can be distressed if there is a breakthrough 

in another money transferring and online payment technology which is unlikely. 

Consumers – Market 

Regarding what was said before, the online payment and money transferring business 

is something that has come to stay. The demand for this type of service is thriving due 

to the exponential growth in technology which allows for more and overall better-quality 

online shopping. Furthermore, due to the current pandemic and lockdowns, a lot of stores 

are closed, and many people are sceptical regarding in-person shopping which amplifies 

this growth even more.  

However, with technology thriving also arise many problems like online safety, energy 

consumption and pollution. Hackers are a huge threat to the market in general because 

they make people afraid and dubious about using these types of services. Apart from 

this, energy consumption and the pollution that results from it also raise many criticisms 

towards online services like PayPal’s.  

Goods and services – Substitutes 

As mentioned before, this is a market that has many players. Although PayPal is the 

biggest one, it’s gaining rivals very rapidly. Some years ago, we only heard people talking 

about PayPal but now there is Square, Skrill, Google Pay, Amazon Pay, etc. 

Furthermore, there has been a colossal growth in e-commerce and in cryptocurrency 

and stock trading websites usage, which all operate with online payments. This leads to 

a higher demand for these services which then leads to a more favourable environment 

for PayPal’s rivals to thrive, in case PayPal doesn’t leave its customers satisfied. 

Moreover, even though Visa, Mastercard and American Express are not the most direct 

competitors in the sense their products are different, they also offer alternatives to 

PayPal’s business model, thus they should be considered. 
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Nonetheless, PayPal has the assets and notoriety to deal with this principally because it 

has been in the market for many years, having established their position and made a 

name for themselves. Additionally, all this increase in demand and technological growth 

works for both sides. Despite allowing competitors to step in more easily, PayPal also 

sees its developing opportunities increase, allowing them to improve their quality and 

invest in new ideas. 

6.2. Competitive Positioning 

The online payment industry is a growing market. PayPal is its main player, with 53.99% 

of the market share, as already discussed in the Business Description segment. Stripe 

and Amazon have second and third place, respectively. 

Stripe is the biggest PayPal competitor, but it only has 18.99% of the market share. This 

company is mainly used by Retail, Hospitality, organizations and Business and 

Consumer Services. It’s an American private company, currently present in 29 European 

countries, being the newest addictions Czech Republic, Romania, Bulgaria, Cyprus, and 

Malta.  

Amazon Pay is the third big company in the market with a growing market share of 

3.95%. It is part of the Amazon Group and its service is used in the following sectors: 

retail, hospitality, manufacturing, apparel & accessories retail and consumer services.  

According to Datanyze, currently, PayPal has 446,356 Websites using its payment 

method, Stripe has only 154,275 and Amazon Pay has 32,701. 

7. FINANCIAL ANALYSIS 
 

7.1. Revenues 

In the figure 4 presented below, it can be seen that the revenues of the 

company have been increasing in the last few years, going from around 

$10.8 billion in 2016 to $21.4 billion in 2020.  

Regarding the period from 2016 to 2020, the revenues grew 97.88% and 

the biggest growths happened between 2016 and 2017 (20.77%) and 

between 2019 and 2020 (20.71%).  
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The boost in revenues in the last year’s operations was mainly due to an 

increase in total payment volume (COVID-19 pandemic) as well as net 

gains on some strategic investments. In the last three years, the operating 

margins kept stable, having a value of around 15%. 

With the positive expected evolution of the market and the increase in the 

number of users following digital solutions, it is expected that PayPal’s 

revenues will grow up to $25.8 billion in 2021 and $38 billion in 2023, 

almost doubling when compared to the 2020 results. 

 

Figure 2 - Total Revenues, in millions of $, between 2016 and 2023. (Source: Thomson Reuters & Business Insider) 

7.2. Net Income and Earnings per Share 

Net income in 2020 represented $4 billion, a 70% increase from the year before. The 

average growth per year in net income since 2016 was about 40%. This means that 2020 

was far above average year for PayPal. This increase in net income was due to the 

growth in revenues and was offset by the purchase of Honey Science Corporation as 

well as a 70% equity stake in GoPay. Additionally, it resulted in a net margin of 19.6%, 

a large increase from the 13.8% observed in the year before and from the average of 

13.4% in the last 4 years. 

Staying on the same topic, earnings per share were at $3.54 in 2020, a significant 

increase from $1.15 in 2016. This increase was not only due to an increase in net income 

but also due to a decrease of 2% over the last 4 years in the total amount of outstanding 

shares. 
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Future projections are very optimistic for PayPal with an increase to $5,607 million in 

2021 and up to $8,694 million in 2023, translating into an impressive 55% growth over 

the next 3 years. This also should increase earnings per share to $4.72 in 2021 and 

$7.35 in 2023.  

 

Figure 3 - Total Net Income & Earnings per Share (EPS), in millions of $, between 2016 and 2023 (Source: Thomson 
Reuters & Business Insider) 

 

7.3. Profitability 

The ratio presented in figure 6 shows the ability to generate profits, giving the 

percentage of revenues that will turn into net income. As we can see, between 2016 and 

2019 this ratio kept stable, with a value of around 13%. The biggest change happened 

last year when the ratio grew up to 19%. This positive evolution of the profitability is 

mainly explained by the increase of the net income value, having consequently a good 

impact on the company’s efficiency. 

Furthermore, in figure 7, it is possible to see the percentage of the Return on Equity 

(ROE), which measures the company’s profitability by giving the proportion of profit a 

company generates with the money invested by the shareholders. Between the years 

presented, the ROE increased from around 10% in 2016 to 23% in 2020, showing that 

the company is now more efficient and profitable than 4 years ago.  
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In that period, the Return on Assets (ROA) - the percentage of operating earnings divided 

by total assets - stood stable between 2016 and 201. In the last year, however, the ratio 

grew to 6.63%, representing that the company is increasing its profitability.  

 

Figure 4 - Firm's Profitability, in percentage, between 2016 and 2020. (Source: Thomson Reuters) 

 

 

Figure 5 - Firm's Return of Equity and Return on Assets, in percentages, between 2016 and 2020. (Source: Thomson 
Reuters) 

7.4. Liquidity  

When analysing liquidity, it is important to understand the company's ability to pay off 

its short-term obligations. Thus, we need to look at 3 indicators to help figure this part 

out: Current Ratio, Quick Ratio, and Cash Ratio. 

0.00%

5.00%

10.00%

15.00%

20.00%

25.00%

2016 2017 2018 2019 2020

P
er

ce
n

ta
ge

 (
%

)

Fiscal Year

Profitability

0.00%

5.00%

10.00%

15.00%

20.00%

25.00%

2016 2017 2018 2019 2020

P
er

ce
n

ta
ge

 (
%

)

Fiscal Year

ROE and ROA

ROE ROA



 

 

19 May 19th, 2021 

      

The current ratio represents the broadest measure of liquidity, while the quick ratio and 

cash ratio are more restrictive since they only include the most liquid assets.  

The values are pointing to a slight downward trend in current and quick ratios, while the 

cash ratio has a slight upward trend over the last 5 years.  

Compared to other, more traditional commercial banks, PayPal has significantly lower 

liquidity numbers. The average current ratio for commercial banks in 2020 was 4.52, the 

quick ratio was 7.41, and the cash ratio was 4.51. Thus, we conclude that, while they are 

not in a distressed situation, they do not offer the same safety net as other banks. 

 

Figure 6 - Firm's Liquidity Rations between 2016 and 2020. (Source: Thomson Reuters) 

7.5. Solvability 
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to pay the long-term liabilities and financial obligations, giving information about the 
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Looking at figure 9, we can see that in 2016 the debt-to-equity ratio was 0, later growing 

from 0.06 in 2017 to almost 0.45 in 2020, combining in an increase of 614.4% within that 

period. This value shows that in the last few years, the company has been increasing 
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with the already mentioned growth in the ratio from the period under analysis and the 

growing trend, the company should be looking to tackle it to avoid future repercussions. 

 

Figure 7 - Firm's Solvability between 2016 and 2020. (Source: Thomson Reuters) 

8. BALANCE SHEET ANALYSIS 

8.1. Assets 

During the 2016-2020 period, total assets grew by 112%, from $33.1 billion to $70.4 

billion. In the last year, total assets grew by 37%, accounting for most of the growth. 

Current Assets grew by 98% in the same period. In 2020 they represented 72.3% of total 

assets. This means a slight decrease from 77% back in 2016 and was mainly due to an 

increase in long-term investments as well as goodwill in the most recent period. 

 

Figure 8 - Firm's Assets, in millions of $, between 2016 and 2020. (Source: Thomson Reuters) 
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8.2. Debt 

The firm’s liabilities increased between 2016 and 2020, going from $18.4 billion in the 

first year to $50.3 billion in the last. The biggest surge happened in 2020, with an increase 

of 46.25%. In the period shown, current liabilities grew by 127.79%, contributing to 91.7% 

of the total liabilities in 2017 and 76.4% of the liabilities in 2020.  

The increase of the value of the total liabilities is explained by the growth of funds payable 

and amounts due to customers (current liabilities) and long-term debt. 

 

Figure 9 - Firm's Liabilities, in millions of $, betweem 2016 and 2020. (Source: Thomson Reuters) 
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Figure 10 - Firm's Equity & Equity/Assets ratio, in millions of $, expect for ratio, between 2016 and 2020. (Source: 
Thomson Reuters) 

9. VALUATION  

9.1. Overview 

As of 10th May, PayPal had 1.17B shares outstanding valued at $243.63 

each, which brings the market cap of the company to $285.04B. Even 

though Square and Mastercard are not the most direct competitors, the 

companies still serve as good proxy comparisons since they have 

substitute products and are publicly listed. While PayPal’s valuation is 

higher than Square’s valuation, which sits at $99.94B, it is still below the 

giant Mastercard, which is the value at $363.80B.  

Company Type Valuation Difference to PayPal 

PayPal Public $285.04B - 

Square Public $94.94B -185% 

Mastercard Public $363.80B +22% 

Figure 11 - PayPal and peers’ valuation, as of the 10th of May 2021. (Source: Yahoo Finance) 

9.2. Stock Performance & Multiples Comparison 

The ongoing popularity and necessity for contactless and online payment methods have 

boosted the growth of several fintech companies, with PayPal being no exception to it. 
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The COVID-19 pandemic was the biggest catalyst to this extraordinary growth, mainly 

due to the easy transmission of the virus, creating the necessity to find new and safer 

ways of paying for goods and services in a contactless way. The ongoing growth of online 

shopping was also one of the main factors in this industry’s boom, supporting it 

throughout the year.     

Since June 2020, the company’s stock has soared around 60%, reaching an all-time high 

of $309.14 per share on February 16th. After reaching its all-time high, the stock dropped 

down to $223.09 on the 5th of March. It is currently trading at around $240 a share. 

 

Figure 12 - PayPal Stock price chart. (Source: Yahoo Finance) 

Comparing the industry’s competitors’ multiples is an excellent way to see how well a 

company is doing when compared to its peers, with this being an extremely relevant 

analysis when researching a company. PayPal’s peer group includes companies such 

as Square and Mastercard, with their respective values being discriminated in the figure 

15 below. 

When comparing the multiples of PayPal to its competitors, we can see more similarities 

with MasterCard than with Square. PayPal’s P/E ratio is similar to Mastercard’s, both 

trading at around 56. This is extremely lower than Square’s P/E which is trading above 

300. PayPal’s Price to Book Value stands out from its competitors, with this ratio being 

around 15, a much lower value than both 57.56 and 42.51. 

Square’s PEGY Ratio, which is 14.81, shows itself being higher than PayPal’s and 

MasterCard’s, with these two ranging between 2 and 4. On a price to sales perspective, 
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Kd=Interest Expenses/Book to Value Debt 

both PayPal and Square are similar, with respectively 12.76 and 10.65. Mastercard’s 

ratio is 23.55, which is much higher than its competitors.   

Name 

Market 
cap  

(Billions 
of $) 

Enterprise  
Value (EV)  
(Billions of 

$) 

EV/Rev
enues 

EV/EB
IT 

EV/EBIT
DA 

 Ratio 

P/E 
Ratio 

EPS 
PEGY 
Ratio 

Price to 
Sales 

Price 
to 

book 
value 

1-y 
Return 

PAYPAL $291.91 $282.83 12.37 48.80 57.15 56.63 4.39 2.46 12.76 15.01 72.81% 

SQUARE $99.94 $98.77 10.94 
237.6

3 
149.70 306.95 0.71 14.81 10.65 42.51 201.36% 

MASTERCARD $363.80 $363.80 23.91 44.05 42.25 56.32 6.52 3.32 23.55 57.56 32.27% 

Median $231.87 $282.83 12.37 48.80 57.15 56.63 4.39 3.32 12.76 42.51 0.73 

Min $99.94 $98.77 10.94 44.05 42.25 56.32 0.71 2.46 10.65 15.01 32.27% 

Max $363.80 $363.80 23.91 
237.6

3 
149.7 306.95 6.52 14.81 23.55 57.56 201.36% 

Figure 13 - Valuation Multiples of PayPal and main peers according to Nasdaq industry notation. Computed using 
historical data from the past 12 months. Values in billions of $, except for percentages. (Source: Finbox, Nasdaq, 
TradingView, Yahoo Finance, Macrotrends) 

9.3. DCF Model 

For the valuation, it will be used the Discounted Cash Flow model. This is a widely used 

and accepted method, where today’s value can be found by discounting the free cash 

flows. The discount rate used will be the WACC (weighted average cost of capital). 

Another important consideration is the fact that perpetuity will be assumed, using a 

perpetual growth rate (g) of PayPal’s industry – financial services for the non-bank 

segment – given by Aswath Damodaran, which is 4.82%. 

WACC 

𝑊𝐴𝐶𝐶 =  𝑅𝑒 ∗  
𝐸

(𝐸 + 𝐷)
+ 𝑅𝑑 ∗  

𝐷

(𝐸 + 𝐷)
∗ (1 − 𝑇) 

 

                   

Let us look closely at both the cost of equity and debt. The cost of equity (Re) was 

computed under some assumptions. First, the 10-Year Treasury U.S. Bills were used as 

the risk-free rate, with a current yield of 1.65%. Secondly, the market return considered 

was the U.S. Stock Market Return Average, which, according to Goldman Sachs, is 

9.20%. Finally, the company’s beta (1.15) corresponds to an estimation for the next five 

years. Using these values, the computed cost of equity is 10.33%, approximately. The 

                  𝑅𝑒 = 𝑅𝑓 +  𝛽 ∗ (𝑅𝑚 − 𝑅𝑓)  
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cost of debt (Rd) was simpler to compute, as it was the average of the interest rates of 

the fixed banknotes that correspond to the company debt. Thus, the cost of debt will be 

2.46%. 

Next, the tax rate was considered the average of the tax rates that PayPal paid in the 

last three years. Therefore, the value assumed will be 16%. 

Lastly, the equity value was computed using the total shares outstanding multiplied by 

the current share price (value on 10th May 2021). The value of debt was taken directly 

from its balance sheet, so we are considering the book-value of debt.  

To conclude this step, the only thing missing is the value of the WACC. This was 

computed with the formula above that returned the value of 10.1%. This value is closer 

to the cost of equity as the value of the equity represents approximately 97% of the firm’s 

value (Equity/Assets). 

Free Cash Flow and Terminal Value 

The next step is the value of the FCFF in the future. Firstly, it was computed the FCFF 

for the next five years, considering they would grow each year at the average historic 

growth rate of the FCFF of PayPal over the last years where there is data available. Next, 

the terminal value was computed using the perpetual growth rate indicated previously. 

Finally, the enterprise value ($382,493.34 million) was computed by adding the present 

value of the FCFF and the terminal value. To this value was subtracted the debt value in 

2020 ($8,939 million), reaching the estimated equity value of $373,554.34 million. 

Finally, the last step was to divide this value by the number of outstanding shares. This 

returned the value of $319.28, which goes hand in hand with the opinion in the market – 

BUY recommendation. 

 2021 2022 2023 2024 2025 

FCFF 6623,86 8796,23 11681,04 15511,95 20599,25 

Terminal Value     544996,66 

PV (FCFF) 6017,25 7258,89 8756,72 10563,64 12743,40 

PV (Terminal Value)     337153,45 

Figure 14 - PayPal's Discounted Cash Flows computations, in millions of $. (Source: Team Estimates) 
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Mean Analyst Recommendations 

According to the market, the recommendation is BUY with a target price of $314.51 

(figure 17 and appendix 4). Our recommendation, which is aligned with the market, is 

also a BUY. The stock seems to be underpriced so it is a good opportunity to buy it right 

now. This recommendation can be backed up with the fact that PayPal is expected to 

grow and increase its value even further, due to the increase in online shopping and the 

solutions that PayPal offers to mediate and facilitate this, as it has been discussed during 

this report. 

Nevertheless, the following table summarizes the recommendations. 

Recommendation March 2021 April 2021 May 2021 

Strong Buy 16 16 14 

Buy 25 25 18 

Hold 7 7 12 

Underperform 0 0 0 

Sell 0 0 0 
Figure 15 - Investment decision recommendations from the most relevant Investment Bank's analysts on buying, 
selling or holding as of May 10th of 2021. (Source: Yahoo Finance) 

9.4. Sensitivity Analysis  

The sensitivity analysis is widely used in the financial world to determine how the 

movements in two variables can change the specific variable that was calculated using 

those two as assumptions. In the real world, it is almost certain that the two variables 

can have slight deviations from the values assumed. The use of this tool can help an 

investor make a better decision, as it helps to take into consideration how well the final 

value reacts to possible fluctuations on the assumed variables. 

For the analysis of PayPal, the WACC used was 10.08% and the perpetuity growth rate 

assumed was 4.82%, the one used for the financial services, in which PayPal inserts 

itself. Considering these two variables, the sensitivity analysis showed how movements 

can affect the company’s respective Enterprise Value, the predicted Fair Value of the 

stock, and its potential Upside or Downside.   

As for the inherent logic, the more the WACC increases, the more expensive it is for a 

company to acquire capital, decreasing its value and making the stock’s fair value lower, 

and vice-versa. On the other hand, the higher the perpetuity growth rate assumed (g) is, 

the more the company is expected to grow in the future, making the Enterprise Value, 

stock fair value, and potential upside higher, and vice-versa.  
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  Target Price (USD) 

      WACC     

 319.28 9.50% 10.00% 10.08% 10.50% 11.00% 

G
ro

w
th

 R
at

e
 (

g)
 

4.00% 312.645 282.842 278.535 257.689 236.188 

4.50% 342.214 307.038 302.002 277.795 253.113 

4.82% 364.453 324.974 319.362 292.519 265.382 

5.00% 378.353 336.073 330.088 301.555 272.858 

5.50% 423.527 371.559 364.306 330.068 296.193 

 

  Upside Potential  

      WACC     

 31.39% 9.50% 10.00% 10.08% 10.50% 11.00% 

G
ro

w
th

 R
at

e
 (

g)
 

4.00% 28.66% 16.40% 14.62% 6.05% -2.80% 

4.50% 40.83% 26.35% 24.28% 14.32% 4.16% 

4.82% 49.98% 33.73% 31.42% 20.38% 9.21% 

5.00% 55.70% 38.30% 35.84% 24.10% 12.29% 

5.50% 74.29% 52.91% 49.92% 35.83% 21.89% 

 

  Enterprise Value (USD) 

       WACC     

  382,493 9.50% 10% 10.08% 10.50% 11% 

G
ro

w
th

 R
at

e
 (

g)
 

4% 374,734 339,865 334,825 310,436 285,279 

4.50% 409,329 368,173 362,281 333,959 305,081 

4.82% 435,349 389,159 382,592 351,187 319,436 

5% 451,612 402,144 395,142 361,759 328,183 

5.50% 504,466 443,664 435,177 395,118 355,485 
Figure 16, 19 and 20 - Sensitivity Analysis on Target Price, Upside/Downside Potential and Enterprise Value caused by 
the variation of two independent variables which are the WACC and g, as of May 10th of 2021. (Source: Team 
Estimates) 
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10. APPENDIXES 

In Million of USD (excpet per 
share) 

FY 2020 FY 2019 FY 2018 FY 2017 FY 2016 

12 Months Ending  
31/12/20

20  
31/12/20

19  
31/12/20

18  
31/12/20

17  
31/12/20

16  

Cash and Short Term Investments 13,002.0 10,761.0 9,109.0 5,695.0 4,975.0 

Cash & Equivalents 4,794.0 7,349.0 7,575.0 2,883.0 1,590.0 

Short Term Investments 8,208.0 3,412.0 1,534.0 2,812.0 3,385.0 

Accounts Receivable - Trade, Net 577.0 435.0 313.0 283.0 214.0 

Total Receivables, Net 36,764.0 26,934.0 22,907.0 26,237.0 19,925.0 

Notes Receivable - Short Term 2,769.0 3,972.0 2,532.0 1,314.0 5,348.0 

Receivables - Other 33,418.0 22,527.0 20,062.0 24,640.0 14,363.0 

Total Inventory -- -- -- -- -- 

Prepaid Expenses 1,148.0 666.0 638.0 647.0 610.0 

Other Current Assets, Total 81.0 134.0 309.0 66.0 223.0 

Total Current Assets 50,995.0 38,495.0 32,963.0 32,645.0 25,733.0 

      
Property/Plant/Equipment, Total - 
Gross 7,716.0 6,895.0 5,907.0 5,158.0 4,500.0 

Buildings - Gross 410.0 460.0 420.0 388.0 335.0 

Land/Improvements - Gross 307.0 430.0 408.0 364.0 357.0 

Machinery/Equipment - Gross 6,010.0 5,275.0 4,813.0 4,129.0 3,421.0 

Construction in Progress - Gross 83.0 80.0 119.0 148.0 268.0 
Other Property/Plant/Equipment 

- Gross 906.0 650.0 147.0 129.0 119.0 
Property/Plant/Equipment, Total - 
Net 2,514.0 2,172.0 1,724.0 1,528.0 1,482.0 

Goodwill, Net 9,135.0 6,212.0 6,284.0 4,339.0 4,059.0 

Intangibles, Net 1,048.0 778.0 825.0 168.0 211.0 

Long Term Investments 6,082.0 2,863.0 971.0 1,961.0 1,539.0 

Note Receivable - Long Term -- -- -- -- -- 

Other Long Term Assets, Total 605.0 813.0 565.0 133.0 79.0 

Total Noncurrent Assets 19,384.0 12,838.0 10,369.0 8,129.0 7,370.0 

Total Assets 70,379.0 51,333.0 43,332.0 40,774.0 33,103.0 

            

Accounts Payable 35,670.0 24,759.0 21,843.0 19,999.0 15,355.0 

Payable/Accrued -- -- -- -- -- 

Accrued Expenses 2,648.0 1,978.0 1,935.0 1,563.0 1,400.0 

Notes Payable/Short Term Debt 0.0 0.0 1,998.0 1,000.0 0.0 
Current Port. of LT Debt/Capital 
Leases -- -- -- -- -- 

Other Current liabilities, Total 129.0 182.0 128.0 301.0 123.0 

Total Current Liabilities 38,447.0 26,919.0 25,904.0 22,863.0 16,878.0 

      

Total Long Term Debt 8,939.0 4,978.0 0.0 0.0 0.0 

Total Debt 8,939.0 4,978.0 1,998.0 1,000.0 0.0 
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In Million of USD (excpet per share) FY 2020 FY 2019 FY 2018 FY 2017 FY 2016 

12 Months Ending  
31/12/20

20  
31/12/20

19  
31/12/20

18  
31/12/20

17  
31/12/20

16  

Revenue 21,454.0 17,772.0 15,451.0 13,094.0 10,842.0 

Cost of Revenue 11,453.0 9,785.0 8,337.0 6,794.0 5,701.0 

Gross Profit 10,001.0 7,987.0 7,114.0 6,300.0 5,141.0 

Selling/General/Admin. Expenses, 
Total 3,931.0 3,112.0 2,764.0 2,283.0 1,997.0 

Research & Development 2,642.0 2,085.0 1,071.0 953.0 834.0 

Depreciation/Amortization -- -- 776.0 775.0 724.0 

Unusual Expense (Income) 139.0 71.0 309.0 162.0 0.0 

Total Operating Expense 18,165.0 15,053.0 13,257.0 10,967.0 9,256.0 

Operating Income 3,289.0 2,719.0 2,194.0 2,127.0 1,586.0 

Interest Expense, Net Non-Operating -209.0 -115.0 -77.0 -7.0 -3.0 
Interest/Invest Income - Non-
Operating 2,002.0 429.0 206.0 31.0 135.0 
Interest Inc.(Exp.),Net-Non-Op., 
Total 1,793.0 314.0 129.0 24.0 132.0 

Other, Net -17.0 -35.0 53.0 49.0 -87.0 

Net Income Before Taxes 5,065.0 2,998.0 2,376.0 2,200.0 1,631.0 

Provision for Income Taxes 863.0 539.0 299.0 225.0 230.0 

Net Income After Taxes 4,202.0 2,459.0 2,077.0 1,975.0 1,401.0 

Extraordinary Item -- 0.0 -20.0 -180.0 -- 

Net Income 4,202.0 2,459.0 2,057.0 1,795.0 1,401.0 

Income Available to Com Excl 
ExtraOrd 4,202.0 2,459.0 2,077.0 1,975.0 1,401.0 

Deferred Income Tax 75.0 89.0 109.0 -- 1,513.0 

Minority Interest 44.0 44.0 -- -- -- 

Other Liabilities, Total 2,855.0 2,418.0 1,933.0 1,917.0 -- 

Total Noncurrent Liabilities 11,913.0 7,529.0 2,042.0 1,917.0 1,513.0 

Total Liabilities 50,360.0 34,448.0 27,946.0 24,780.0 18,391.0 

      

Redeemable Preferred Stock, Total -- -- -- -- -- 
Preferred Stock - Non Redeemable, 
Net -- -- -- -- -- 

Common Stock, Total 0.0 0.0 0.0 0.0 0.0 

Additional Paid-In Capital 16,644.0 15,588.0 14,939.0 14,314.0 13,579.0 
Retained Earnings (Accumulated 
Deficit) 12,366.0 8,342.0 5,880.0 3,823.0 2,069.0 

Treasury Stock - Common -8,507.0 -6,872.0 -5,511.0 -2,001.0 -995.0 

ESOP Debt Guarantee -- -- -- -- -- 

Unrealized Gain (Loss) 11.0 2.0 -13.0 -12.0 -68.0 

Other Equity, Total -495.0 -175.0 91.0 -130.0 127.0 

Total Equity 20,019.0 16,885.0 15,386.0 15,994.0 14,712.0 

      
Total Liabilities & Shareholders' 
Equity 70,379.0 51,333.0 43,332.0 40,774.0 33,103.0 

Appendix 1 - Balance Sheet Statement, in millions of $, between 2016 and 2020. (Source: Thomson Reuters) 
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Income Available to Com Incl 
ExtraOrd 4,202.0 2,459.0 2,057.0 1,795.0 1,401.0 

Basic Weighted Average Shares 1,173.0 1,174.0 1,184.0 1,203.0 1,210.0 
Basic EPS Excluding Extraordinary 
Items 3.6 2.1 1.8 1.6 1.2 
Basic EPS Including Extraordinary 
Items 3.6 2.1 1.7 1.5 1.2 

Diluted Net Income 4,202.0 2,459.0 2,057.0 1,795.0 1,401.0 

Diluted Weighted Average Shares 1,187.0 1,188.0 1,203.0 1,221.0 1,218.0 
Diluted EPS Excluding ExtraOrd 
Items 3.5 2.1 1.7 1.6 1.2 

Diluted EPS Including ExtraOrd Items 3.5 2.1 1.7 1.5 1.2 

DPS - Common Stock Primary Issue -- -- -- 0.0 0.0 

Gross Dividends - Common Stock 0.0 0.0 0.0 0.0 0.0 

Restructuring Charge, Supplemental -- 78.0 25.0 -- -- 
Other Unusual Expense(Income), 
Suppl. -- -- 64.0 0.0 0.0 
Non-Recurring Items, Supplemental, 
Total -- 78.0 89.0 0.0 0.0 

Total Special Items 139.0 149.0 398.0 162.0 0.0 

Normalized Income Before Taxes 5,204.0 3,147.0 2,774.0 2,362.0 1,631.0 
Effect of Special Items on Income 
Taxes 24.0 27.0 50.0 17.0 0.0 

Inc Tax Ex Impact of Sp Items 887.0 566.0 349.0 242.0 230.0 

Normalized Income After Taxes 4,317.0 2,581.0 2,425.0 2,120.0 1,401.0 

Normalized Inc. Avail to Com. 4,317.0 2,581.0 2,425.0 2,120.0 1,401.0 

Basic Normalized EPS 3.7 2.2 2.1 1.8 1.2 

Diluted Normalized EPS 3.6 2.2 2.0 1.7 1.2 

Amort of Intangibles, Supplemental 451.0 211.0 149.0 126.0 150.0 

Depreciation, Supplemental 738.0 701.0 627.0 649.0 574.0 

Interest Expense, Supplemental 209.0 115.0 77.0 7.0 3.0 

Rental Expense, Supplemental 166.0 130.0 94.0 69.0 76.0 
Stock-Based Compensation, 
Supplemental 1,411.0 1,050.0 871.0 744.0 444.0 

Sublease Income -6.0 -- -- -- -- 

Lease Expense -Total 160.0 -- -- -- -- 

Advertising Expense, Supplemental 654.0 399.0 484.0 438.0 350.0 
Income Taxes - Non-Recurring Tax 
Change -- 0.0 20.0 180.0 -- 
Research & Development Exp, 
Supplemental 2,642.0 2,085.0 1,071.0 953.0 834.0 

Audit Fees -- 14.0 12.0 10.0 9.0 

Normalized EBIT 3,428.0 2,868.0 2,592.0 2,289.0 1,586.0 

Normalized EBITDA 4,617.0 3,780.0 3,368.0 3,064.0 2,310.0 

Current Tax - Total 698.0 808.0 490.0 236.0 178.0 

Deferred Tax - Total 165.0 -269.0 -191.0 -11.0 52.0 

Income Tax - Total 863.0 539.0 299.0 225.0 230.0 

Total Pension Expense 72.0 59.0 51.0 47.0 42.0 
Appendix 2 - Income statement, in millions of $, between 2016 and 2020. (Source: Thomson Reuters) 
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In Million of USD (excpet per 
share) 

FY 2020 FY 2019 FY 2018 FY 2017 FY 2016 

12 Months Ending  
31/12/202

0  
31/12/201

9  
31/12/201

8  
31/12/201

7  
31/12/201

6  

Net Income/Starting Line 4,202.0 2,459.0 2,057.0 1,795.0 1,401.0 

Depreciation/Depletion 1,189.0 912.0 776.0 805.0 724.0 

Amortization -- -- -- -- -- 

Deferred Taxes 165.0 -269.0 -171.0 -1,299.0 52.0 

Non-Cash Items 1,250.0 2,044.0 2,199.0 1,811.0 1,462.0 

Changes in Working Capital -952.0 -1,075.0 619.0 -581.0 -481.0 

Cash from Operating Activities 5,854.0 4,071.0 5,480.0 2,531.0 3,158.0 

            

Capital Expenditures -866.0 -704.0 -823.0 -667.0 -669.0 
Other Investing Cash Flow Items, 
Total -15,352.0 -5,038.0 1,644.0 -3,818.0 -5,235.0 

Acquisition of Business -3,609.0 -70.0 -2,124.0 -323.0 -19.0 

Sale of Fixed Assets 120.0 17.0 3.0 0.0 0.0 

Sale/Maturity of Investment 30,908.0 24,878.0 21,898.0 18,448.0 18,429.0 

Purchase of Investments -41,513.0 -27,881.0 -22,381.0 -19,418.0 -21,041.0 

Other Investing Cash Flow -1,258.0 -1,982.0 4,248.0 -2,525.0 -2,604.0 

Cash from Investing Activities -16,218.0 -5,742.0 821.0 -4,485.0 -5,904.0 

            

Financing Cash Flow Items 10,024.0 2,505.0 1,176.0 4,126.0 2,945.0 

Total Cash Dividends Paid -- -- -- -- -- 
Issuance (Retirement) of Stock, 
Net -1,498.0 -1,273.0 -3,376.0 -862.0 -886.0 
Issuance (Retirement) of Debt, 
Net 3,966.0 2,955.0 960.0 820.0 -21.0 

Cash from Financing Activities 12,492.0 4,187.0 -1,240.0 4,084.0 2,038.0 

            

Foreign Exchange Effects 169.0 -6.0 -113.0 36.0 0.0 

Net Change in Cash 2,297.0 2,510.0 4,948.0 2,166.0 -708.0 

            

Free Cash Flow 4,988.0 3,367.0 4,657.0 1,864.0 2,489.0 
Appendix 3 - Cash Flow Statement, in millions of $, between 2016 and 2020. (Source: Thomson Reuters) 

Date Contributor Analyst Recommendation 
Target 
Price 
USD 

07-May-2021 MIRAE ASSET DAEWOO 
Research 
Department 1–BUY 311.00 

07-Apr-2021 ODDO BHF 
Marandon-Carlhian, 
Martin 2–ACHAT 370.00 

31-Mar-2021 BAPTISTA RESEARCH Majumdar, Ishan 1–BUY 314.10 

12-Mar-2021 REDBURN (EUROPE) LIMITED Kunwar, Fahed 2–BUY - 

04-Feb-2021 ATLANTIC EQUITIES Malde, Kunaal 2–OVERWEIGHT 300.00 

26-Jan-2021 Undisclosed Undisclosed 1–OUTPERFORM 315.00 

20-Jan-2021 BTIG Palmer, Mark 1–BUY 345.00 

07-Dec-2020 
SEAPORT GLOBAL SECURITIES 
LLC 

Brendler, 
Christopher C 3–NEUTRAL 175.00 
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04-Nov-2020 DZ BANK Eisenmann, Werner 1–BUY 320.00 

02-Nov-2020 TRUIST SECURITIES Jeffrey, Andrew W 3–HOLD 275.00 

22-Sep-2020 LOOP CAPITAL Hill, Kenneth 2–BUY 322.00 

26-Aug-2020 Undisclosed Undisclosed 2–BUY 375.00 

22-Jul-2020 Undisclosed Undisclosed 2–2 330.00 

06-Jul-2020 PIPER SANDLER COMPANIES 
Donat, Christopher 
R 2–OVERWEIGHT 300.00 

30-Jun-2020 JMP SECURITIES Scharf, David M 
2–MARKET 
OUTPERFORM 300.00 

14-May-2020 Undisclosed Undisclosed 
3–MARKET 
PERFORM 256.00 

11-May-2020 
RENAISSANCE MACRO 
RESEARCH Mason, Howard K 3–EQUAL WEIGHT 250.00 

27-Apr-2020 Undisclosed Undisclosed 2–OUTPERFORM 300.00 

19-Mar-2020 MACQUARIE RESEARCH Golding, Paul 2–OUTPERFORM 325.00 

31-Jan-2020 GUGGENHEIM SECURITIES LLC Cantwell, CFA, Jeff 1–BUY 342.00 

23-Jan-2020 CREDIT SUISSE Chiodo, Timothy 2–OUTPERFORM 315.00 

11-Dec-2019 WELLS FARGO SECURITIES, LLC Willi, Timothy W 2–OVERWEIGHT 310.00 

05-Dec-2019 
COMPASS POINT RESEARCH & 
TRADING LLC Del Grosso, Michael 1–BUY 290.00 

11-Sep-2019 Undisclosed Undisclosed 1–BUY 315.00 

05-Sep-2019 EXANE BNP PARIBAS Faure, Alexandre 2–OUTPERFORM 345.00 

19-Aug-2019 ROSENBLATT SECURITIES, INC. Horgan, Sean 2–BUY 354.00 

16-Apr-2019 UBS EQUITIES Martinez, Saul Undisclosed 
Undisclo
sed 

14-Nov-2018 Undisclosed Undisclosed 2–OVERWEIGHT 318.00 

13-Sep-2018 RAYMOND JAMES Davis, John 2–OUTPERFORM 345.00 

30-Aug-2018 BERENBERG Qiu, Tammy 2–BUY 330.00 

19-Jul-2018 Undisclosed Undisclosed 

2–
OVERWT/ATTRACT
IVE 337.00 

17-Jul-2018 WOLFE RESEARCH Peller, Darrin D 1–OUTPERFORM 335.00 

11-Jul-2018 MOFFETTNATHANSON LLC Ellis, Lisa D 2–BUY 350.00 

25-May-2018 Undisclosed Undisclosed 2–OVERWEIGHT 313.00 

09-Jan-2018 COWEN AND COMPANY Mihalos, George 2–OUTPERFORM 309.00 

17-Nov-2017 Undisclosed Undisclosed 1–BUY 323.00 

30-Jun-2017 
KEYBANC CAPITAL MARKETS 
INC. Beck, Josh 2–OVERWEIGHT 310.00 

02-Mar-2017 EVERCORE ISI Togut, David M 2–OUTPERFORM 313.00 

07-Jul-2016 STEPHENS INC. Hoeffler, Joel 1–1 OVERWEIGHT 294.00 

16-Jun-2016 OPPENHEIMER & CO., INC. Gabriele, Dominick J 1–OUTPERFORM 322.00 

26-May-2016 NEEDHAM & COMPANY INC. Tandon, Mayank 3–HOLD - 

28-Jan-2016 WEDBUSH SECURITIES INC. Katri, Moshe 1–OUTPERFORM 300.00 

05-Oct-2015 WILLIAM BLAIR & COMPANY Napoli, Robert P 1–OUTPERFORM - 

02-Sep-2015 
ARGUS RESEARCH 
CORPORATION Biggar, Stephen 1–BUY - 

13-Aug-2015 Undisclosed Undisclosed 1–BUY (1) 350.00 

07-Aug-2015 
SUSQUEHANNA FINANCIAL 
GROUP LLLP Friedman, James E 2–POSITIVE 330.00 
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28-Jul-2015 Undisclosed Undisclosed 1–BUY 310.00 

20-Jul-2015 Undisclosed Undisclosed 1–OUTPERFORM 300.00 

16-Jul-2015 Undisclosed Undisclosed 2–BUY 310.00 

14-Jul-2015 Undisclosed Undisclosed 2–OUTPERFORM 340.00 

- MORNINGSTAR, INC. Horn, Brett -–- - 
Appendix 4 - Investment recommendation (Buy, Hold or Sell) from each main/relevant institution to a maximum date 
of May 7th of 2021. (Source: Thomson Reuters) 
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11. DISCLAIMER 
 

This report was elaborated by Equity Research Analysts from the Research Division of 

ITIC – ISCTE Trading & Investment Club. ISCTE Business School does not take 

responsibility for the information expressed in this document. All data was collected by 

our analysts from Bloomberg L.P. and Thomson Reuters databases and used to 

generate statistics and graphs in excel software. These graphs are property of ITIC and 

should not be copied.  

Disclaimer: ITIC – ISCTE Trading & Investment Club is a Training & Research 

Association of Finance & Investment, headquartered in ISCTE Business School, Lisbon. 

DISCLAIMER Copyright 2017 ITIC – ISCTE Trading & Investment Club. All rights 

reserved. This report has been prepared and issued by ITIC – ISCTE Trading & 

Investment Club for publication globally.  

All information used in the publication of this report has been compiled from publicly 

available sources that are believed to be reliable, however we do not guarantee the 

accuracy or completeness of this report. Opinions contained in this report represent 

those of the equity research division of ITIC – ISCTE Trading & Investment Club at the 

time of publication. The securities described in Equity Research may not be eligible for 

sale in all jurisdictions or to certain categories of investors.  

No part of this material may be (i) copied, photocopied or duplicated in any form 

by any means or (ii) redistributed without the prior written consent of ITIC – ISCTE 

Trading & Investment Club. 
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